
A promise kept for 45 years 

When a promise is as important as the people you make it to, you keep it.  
 
One of South Africa’s most trusted brands, Shoprite, this week set out to remind customers it 
continues to stand firm on a PROMISE originally made 45 years ago – when the supermarket chain 
first opened its doors – to provide people with access to essential goods and service at the lowest 
prices, even in the most challenging economic times. 
 
“While it certainly has not always been easy to stick to our low-price promise over the years, it 
remains the foundation of our business,” explains Ilze Bylos, Chief Marketing Officer for the 
Shoprite Group. “Through our bold new corporate campaign, we are reaffirming our dedication to 
this country and its people by publicly and loudly renewing our commitment to keeping the 
Shoprite promise.” 

It’s a PROMISE that is baked into the 600g loaf of brown bread that Shoprite has kept at the low 
price of R5 since April 2016. While the average price of bread in 2024 is almost R20, Shoprite sells 
more than half a million loaves of R5 bread each week. It forms the cornerstone of Shoprite’s R5 
offering, which includes deli meals and sanitary pads, subsidised to ensure access for those who 
need it most.  

It is also a PROMISE that extends beyond the retailer’s stores – to initiatives like the Shoprite 
Mobile Soup Kitchens that serve over 150 000 free meals every week, and the 250 Shoprite-
supported community food gardens that help combat food insecurity amongst the most 
vulnerable. When disaster strikes, Shoprite is always one of the first respondents to offer support 
to and help those impacted across the nation. 

“To make good on our promise means continuously adapting to an ever-changing world and the 
evolving needs of consumers,” added Bylos. 

More than 15 000 products are surveyed every week to ensure customers pay the lowest prices 
and that promotions remain relevant, such as the R99 and R199 combo deals that include staples 
like maize meal, sugar, rice and more ensure families can make ends meet.  

In addition, the Xtra Savings rewards programme gives shoppers instant savings at the till, with 
customers collectively saving over R16 billion in the last financial year - making every rand go 
further, as PROMISED.  

END 

Sign up to receive the Shoprite Group’s latest news or visit our newsroom where you also have access to high-res 
media images and videos. In addition, you can find us on LinkedIn, X, Instagram, Facebook and YouTube. 

 

https://www.shoprite.co.za/promise
https://www.shoprite.co.za/xtra-savings
https://www.shopriteholdings.co.za/newsroom/receive-our-news.html
https://www.shopriteholdings.co.za/newsroom.html
https://www.shopriteholdings.co.za/newsroom/gallery.html?p=1
https://www.shopriteholdings.co.za/newsroom/gallery.html?p=1
https://www.shopriteholdings.co.za/newsroom/our-videos.html
https://www.linkedin.com/company/11992/admin/
https://twitter.com/weactforchange?lang=en
https://www.instagram.com/weactforchange/?hl=en
https://www.facebook.com/weactforchange
https://www.facebook.com/weactforchange
https://www.youtube.com/@ShopriteGroupSA/videos
https://www.youtube.com/channel/UCAYqMK6pJpi3xJJSFrCDwwg/videos

